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With more than 100 years of history, the University of Porto
is a leading teaching and scientific research institution in
Portugal and worldwide.

Considered the top Portuguese University and one of the
100 best European institutions according to the most
important Higher Education rankings.

Gatheringthe mostcomplete range oftraining programmes
in Portugal, the 14 schools of U.Porto offer unique conditions
to those who want to build an academic path of excellence
and properly valued by the job market.
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FEP

FEP was founded in 1953 and is, since then, a benchmark
in education and research in the areas of Economics and
Management in Portugal.

FEP has a prestigious Faculty that combines a high
academic level with great teaching ability and vast and
relevant professional experience.

The School covers all levels of undergraduate and
graduate education and has thousands of Alumni placed
in the world’s largest companies and institutions, in all
sectors of activity, especially industry, retail, auditing,
distribution, and consulting firms, among others.







FEP is Portugal’s leading institution for Economics and Management.
Here, students find:

¢+ Excellent teaching: solid scientific knowledge and technical skills that are
highly valued by the job market.

# Knowledge production: FEP is an important research centre in economics
and management, interconnected with the national and international
academic community. Through research networks, the organisation of
scientific meetings and publications in scientific journals, students have
access to up-to-date, cutting-edge knowledge.

# Practical experiences: curricular and extracurricular activities that provide
direct contact with the job market, developing soft and hard skills that are
essential for academic and professional success.

# International environment: multicultural learning environment, with
numerous international mobility opportunities that enrich the academic
experience.

¢ Integrative community: welcoming academic environment, where student
associations and groups promote activities that encourage personal
development and balance academic work with moments of leisure.

~+ Diverse resources: a wide variety of resources in the areas of sport, culture
and social action, offered by the University of Porto, which enrich the
academic experience and promote integral development.




A SCHOOL WITH IMPACT

FEP is a centre of excellence in education and research. At FEP, students
have access to an education that prepares them for the future.




Commitment to education

Programmes that integrate ethics,
sustainability and artificial
intelligence, empowering students
to make a difference.

Recognised impact

Since 2018, FEP has been
recognised with the Business
School Impact System (BSIS) seal,
which assesses the school’s impact
on the community and the region.

Collaboration with partners
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Research that guides action

Through the development of
projects and scientific production,
contemporary issues in society are
addressed. Collaboration with
partners has been key to boosting
applied research and knowledge
transfer.

Involving the community

Providing services and carrying out
initiatives that go beyond academic
training. Workshops, seminars,
conferences and cultural events are
held to promote the involvement of
all citizens.

Collaboration with strategic partners and Alumni reinforces the commitment to training and the
continuous development of the community. This joint effort simultaneously contributes to
increasing career opportunities and improving employability rates in the various programmes.
Students, professors, researchers and staff of the School benefit from unique opportunities to
actively participate in promoting a fairer and more inclusive society.




Employability

~* F)C Porto de Emprego: the largest student-run job fair
in Portugal;

Career Mentoring: provides each student with an
individual mentor chosen among the FEP Alumni
who volunteer for this purpose;

Career Portal: platform that allows the matching between
companies and FEP students and graduates;

# Other initiatives that allow the direct contact of
students with the main Portuguese and multinational
companies and their leaders.

# Students can take part in various activities related to
companies and alumni (Alumni Careers, Speed Talks
and Intern Pitches with Companies), as well as access
career planning and management sessions organised
by the Career and Development Service.
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FEP Seminar Programme
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~+ A stage for debate on current relevant topics;
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# Establishes a permanent proximity between the School
and the professional community.
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INTERNATIONAL
OPPORTUNITIES

ERASMUS + DOUBLE DEGREES

More than 100 destinations to expand your aca- Two diplomas from two top schools. International
demic career training with double the opportunities

~# Studies | 1 semester of studies at one of more than 100 %
partner institutions located in over 30 countries;

~# Internships | Work experience in an international context;

~# Students only pay the fees at FEP.

Opportunity to do 2 master’s degrees at 2 different
institutions, receiving 2 diplomas at the end of the
programme and paying only the FEP fees.

Students of the Master in Management may apply for
a study period at Kedge Business School (Marseille or
Bordeaux, France), at SGH Warsaw School of
Economics (Poland), or at the University of S3o Paulo
(Brazil), obtaining two diplomas;

In the case of the Master in Finance there are double
degree agreements established with Kozminski
University (Poland) and VSE - Prague University of
Economics and Business (Czechia).




QTEM

Prestigious global network that connects top-
-tier students, academic partners and interna-
tional corporations within reach of FEP students

FEP is the only Portuguese academic partner of
QTEM (Quantitative Techniques for Economics and
Management), an international network that gathers
some of the most prestigious Economics and
Management schools and top corporate partners;

Students attending the masters in English at FEP and
who have a minimum GMAT of 650, GMAT Focus of 595
orequivalent GRE, are eligible for the QTEM programme.

* Combines 1 or 2 semesters of studies in an academic

partner institution with an international internship in
a corporate partner,

Develops skills in analytical and quantitative
techniques to support decision-making in an
international context;

* Students who complete the requirements of QTEM

will have on their certificate one of these areas of
specialisation: Finance and Risk Management;
Applied Economics and Public Policy; Innovation and
Strategy; Marketing and Supply Chain; Business
Intelligence and Big Data;

# Students who are admitted on the QTEM programme

might be eligible for two awards that work as incentives
that support their academic path: the Millennium
BCP | QTEM Award and the GMAT Award.

Students only pay the fees at FEP.

more information
through this grcode

partner of FEP in the QTEM network

Millennium
bcp




COMMITMENT TO
A SUSTAINABLE FUTURE

At FEP, sustainability aims to drive meaningful initiatives across
education, research, society, and campus operations. This approach
integrates environmental, social, and economic sustainability, with a
particular emphasis on fostering responsible leadership.




Education
for sustainability

FEP offers specialised programmes
that empower students with the
knowledge and skills needed to
address global sustainability
challenges.

Social impact

Through community involvement
and partnerships, FEP works to
create positive change inside and
outside the School.

O

Cutting-edge research

The various dimensions of
sustainability are addressed, with
professors and students assigned to
innovative projects related to
climate change, the circular
economy and social issues, among
others.

Sustainability on campus

Through initiatives such as the
Green Heart Certification, waste
reduction, energy-efficient
infrastructures and the roadmap
towards carbon neutrality.



FEP TRAINS
PROEESSIONALS
TO LEAD ANY
ORGANISATION

masters accredited
[pre—gxlper'ignce and executive
specialisation] masters

programmes shared
with other schools




+3.000 119 +23.000 +150 +96%

Students Career Alumni Partner Employability
professors companies




MA S- '
TER

The School offers pre-experience and
specialisation masters:

~* Pre-experience masters are intended mainly for newly
graduates, in Economics and Management, with little
or no work experience;

~% Specialisation masters are targeted to graduates in
Economics, Management and other fields, with or
without professional experience, who wish to complete
their training, or to update their competencies in a
specialised area.

The Master’s degree requires approval in all courses and
the public defence of the dissertation, project, or internship.




PRE-EXPERIENCE MASTERS

~# Master in Economics (taught in English)

~# Master in Economics of Business and Strategy (taught in English)
# Master in Finance (taught in English)

~% Master in Management (taught in English)

SPECIALISATION MASTER

~¥ Master in Data Analytics (taught in English)




MASTER

ECONOMICS

OBJECTIVES

~# The programme offers solid training in Economics and
quantitative tools for the analysis of economic problems,
suitable for the pursuit of demanding professional careers
or for access to scientific research/doctoral programmes;

-+ |t offers an extensive number of electives, which ensures
the flexibility of the study plan and the specialisation in
different areas of application of Economics;

~# Provides a diversified learning experience, in collaboration
with companies and other public or private entities, with the
possibility of curricular internship and international mobility.

TARGET GROUP

-+ Applicants to the Master in Economics should preferably
be recent graduates in Economics, Management, Finance
or related fields.

CAREER OPPORTUNITIES

~# Financial institutions and non-financial companies;
-+ Regulatory authorities, auditing and consultancy firms;
~# Central or local public administration bodies;

# International economic-financial organisations;

~# Non-governmental organisations;

~# Teaching and research institutions, etc.

STUDENT PROFILE

GENDER

W Female 46%
B Male 54%
AGE

M 2024 85%
M 2529 1%
3039 4%

ACADEMIC BACKGROUND

M Economy 50%
Bl Management 35%
[ Business Sciences 13%

Exact Sciences and Engineering 2%

more information through this qrcode

NOTE: The data shown in the graphs refers to students enrolled in the 2024/2025 academic year.




INTERNATIONAL
MOBILITY

INTERNATIONAL
NETWORK

MAINLY DAYTIME

1*YEAR

TAUGHT IN ENGLISH

1 SEMESTER 2" SEMESTER
Macroeconomic Policy 6 ects Seminars |l 6 ects
Microeconomic Analysis 6 ects Economic Problems Lab 6 ects
Econometrics 6 ects Option | Applied Economics 12 ects
Seminars | 3 ects Option | Methods and Techniques for Applied Economics 6 ects
Research Process 3 ects
Option | Elective Methods and Techniques

. . 6 ects
for Applied Economics
2" YEAR
1t SEMESTER 2" SEMESTER
Plan for Dissertation / Work Project / Internship Plan 6 ects Plan for Dissertation | Work Project | Internship Plan 30 ects
Option | Elective Area of Applied Economics 12 ects
Option | Elective UPorto (master level) 12 ects
OPTION | APPLIED ECONOMICS OPTION | METHODS AND TECHNIQUES FOR APPLIED ECONOMICS
(MINIMUM 24 ECTS) (MINIMUM 12 ECTS)
Behavioral Economics 3ects Financial Institutions 3ects Data Mining | 6 ects
Business Cycle Analysis 3ects International Business 3ects Economic Modelling 6 ects
Cultural Economics 6 ects Finance 3ects Economic Statistics 3ects
Competition Policy and Regulation Economics 6 ects Investment Banking 3ects Forecasting Methods and Time Series 6 ects
Demand Modelling 3ects Markets and Financial Investments 6 ects 6 ects
Digital Economics Jects Public Choice 6 ects Numerical Methods 6 ects
Economic Growth and Innovation 6 ects Theoretical Foundations of Finance 6 ects
Economics of Organisations 6 ects World Economy 3ects
European Economic Policies 6 ects
NOTES:

* The electives are defined annually by FEP's Scientific Council following a proposal by the Scientific Committee of the Master in Economics;
* The choice of electives by each student is further subject to the approval by the Scientific Committee of the Master in Economics;

» All the electives in this syllabus are taught in English.




MASTER

ECONOMICS OF BUSINESS AND STRATEGY

OBJECTIVES STUDENT PROFILE

-+ The Master in Economics of Business and Strategy GENDER
combines different theoretical perspectives with valuable B Fermale 56%
analytical tools, preparing students to be able to clearly B Male 44%

characterise an industry and its evolution and to
strategically rethink and lead an organisation in this

. . . G
challenging and always changing environment. The Master ACE

also provides a strong practical component. W02 8%

I 3039 7%

TARGET GROUP >40 2%

~# |tis aimed at recent graduates in management, economics,

. . o . ACADEMIC BACKGROUND
industrial engineering or other related areas with a strong

quantitative background. The programme is also aimed at B Management 51%
. . .. . . . E %
students interested in obtaining the scientific basis for M Economy 3%
. . . [ Business Sciences 7%

further studies in management, economics or related areas. : —
Exact Sciences and Engineering 5%
W Services 2%

CAREER OPPORTUNITIES

~¥ |taims to train students capable of characterising a strategic
challenge faced by companies, identifying alternative
strategic solutions and their consequences, and designing
a comprehensive implementation plan.

more information through this qrcode

NOTE: The data shown in the graphs refers to students enrolled in the 2024/2025 academic year.




1" YEAR

1 SEMESTER 2" SEMESTER
Economics of Organisations 6 ects World Economy 3 ects
Economics of Strategy 6 ects Corporate Strategy 3 ects
Econometrics 3 ects Business Intelligence 3 ects
Seminar 1 3 ects Business Analytics 3 ects
Business Valuation 3 ects Seminar 2 3 ects
Microeconometrics 3 ects International Business 3 ects
Business Cycle Analysis 3 ects Mergers, Acquisitions and Restructuring 3 ects
Project 1 3 ects Project 2 3 ects
INT;?;:I:%NAL Electives UPorto - 1%t year
Electives 1
2" YEAR
1t SEMESTER 2" SEMESTER
Innovation 3 ects Dissertation | Project | Internship 30 ects
INTERNATIONAL
NETWORK Entrepreneurship 3 ects Electives UPorto - 1% year
Business Ethics 3 ects Digital Economics
- Seminar 3 3 ects Demand Modeling
Project 3 3 ects
Behavioral Economics 3 ects
Decision Analysis 3 ects

Electives UPorto - 2™ year

MAINLY DAYTIME

Electives 2

NOTES:

» Courses with 3ECTS (21 hours) take half a semester to complete.
* The choice of electives depends on the compatibility of timetables and vacancies.

TAUGHT IN ENGLISH » The 3 ECTS of the UPorto Option — 2™ year must be obtained through second-cycle curricular units offered by the University of Porto.
3 P Y g Y 4

* The Electives are chosen from a fixed cast, from the areas of Economics, Management Studies, Mathematics, Social Science or Legal Sciences.



MASTER

FINANCE

OBJECTIVES

~# The programme exposes students to today’s new and
complex real-world financial problems, promoting effective
problem-solving and developing financial decision-making
skills based on solid quantitative and qualitative data
analysis, financial modelling and application of the latest
techniques available in Finance.

TARGET GROUP

~# Candidates should haveabachelor’s degreein Management,
Economics or a related field and be fluent in English. The
programme is suitable for those wishing to acquire the
skills necessary to develop a career in Finance. Candidates
should be available for a demanding programme running
on a full-time basis.

CAREER OPPORTUNITIES

Investment Banks

-+ Commercial banks and Insurance companies

# Fintechs

- Non-financial companies, in the area of financial
management

~# Private Equities and Venture Capital

-+ Asset Management firms
Family Offices

STUDENT PROFILE

GENDER

W Female 42%
I Male 58%
AGE

MW 2024 100%

ACADEMIC BACKGROUND

Bl Management

52%

M Economy

29%

[ Business Sciences

1%

Social and Behavioral Sciences

4%

W Other

4%

more information through this qrcode

NOTE: The data shown in the graphs refers to students enrolled in the 2024/2025 academic year.
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FINANCIAL TIMES

T HesTERS ™
FINANCE
23 RAKKING

WomD
USHVIRETY
AARKINGE

MY

MG
BEST MASTERS

1" YEAR
1t SEMESTER 2" SEMESTER
Theoretical Foundations of Finance 6 ects Ethics and Corporate Governance 3 ects
Markets and Financial Investments 6 ects Derivatives 3 ects
Seminars | 3 ects Modelling and Data Analysis | 3 ects
Econometric Methods 6 ects Mergers, Acquisitions and Restructuring 3 ects
Corporate Finance 3 ects Fixed Income Securities 3 ects
Project | 3 ects Seminars I 3 ects
Business Valuation 3 ects Project I 3 ects
Electives 1%
INTERNATIONAL
MOBILITY

2" YEAR
1 SEMESTER 2" SEMESTER
Research Methodology 3 ects Dissertation | Project | Internship 30 ects
Risk Management 3 ects

—— Modelling and Data Analysis Il 6 ects

NETWORK International Finance 3 ects

Seminar Il 3 ects

- Project 111 3 ects
Electives 2*

MAINLY DAYTIME

FEP’s Master’s in Finance is part of the CFA University Affiliation Program. This recognition shows that the

% programme covers at least 70% of the CFA Program Body of Knowledge (CBOK), providing students with a

ki solid foundation of financial content that positions them favourably for the CFA exams. The programme has
nstitute o : o ) :

sy s the possibility of offering three annual CFA scholarships, in accordance with the CFA Institute’s Awareness

(S

Scholarship Official Rules.

TAUGHT IN ENGLISH

*The g elective ECTS will be chosen from a list defined annually by the Scientific Council on the proposal of the scientific commission of the Master in Finance
(scientific area of management studies). Students can complete 3 ECTS from any Curricular Unit (scientific area of Management Studies) of the University of

Porto, previously validated by the MiF’s Scientific Committee.




MASTER

MANAGEMENT

OBJECTIVES

~# The Master in Management offers its students a solid
training in key Management areas, and allows them to
further design part of their academic path and choose
specific areas of specialisation. In the context of a deep
development of students’ social competencies, two ideas
drive the master’s programme delivered training:
employability and internationalisation.

~# Provides multifaceted learning, in collaboration with
public and private organisations, offering numerous
opportunities for internships and international mobility.

TARGET GROUP

students in Economics, Management and other related
areas, although other academic backgrounds may be
considered on a case-by-case basis.

~# Applicants should be prepared for a demanding full-time,
daytime programme, with mandatory class attendance.

CAREER OPPORTUNITIES

# Consulting

# Marketing and Strategy
~# Operations and Logistics Chain
~* Human Resources

STUDENT PROFILE

GENDER

M Female 44%
M Male 56%
AGE

MW 2024 90%
|| 25-29 8%
M 30-39 2%

ACADEMIC BACKGROUND

M Economy 35%
B Management 23%
0 Other 15%

Business Sciences 13%
Il Exact Sciences and Engineering 10%
M Arts, Architecture and Construction 2%
B Social and Behavioral Sciences 2%

more information through this qrcode

NOTE: The data shown in the graphs refers to students enrolled in the 2024/2025 academic year.




e
#70

FINANCIAL TIMES

F.r-l-\. HAETERS IN
HARAGEHERT
T RAKKING

WomD
USHVIRETY
AARKINGE

RANHING
BEST MASTERS

1*YEAR
1t SEMESTER 2" SEMESTER
Business Valuation 3 ects Management Information Systems 3 ects
Financial Management 3 ects Business Analytics 6 ects
Strategic Management 6 ects International Business 3 ects
People Management 6 ects Management Research 3 ects
Marketing and Commercial Management 6 ects Elective UPorto (master level)*
Operations and Supply Chain Management 6 ects
INTERNATIONAL 2" YEAR
MOBLY 1% SEMESTER 2™ SEMESTER
Business Challenge 6 ects Dissertation | Project | Internship 30 ects
Business Ethics 3 ects
Seminars 3 ects
Business Case Analysis 9 ects
——— Research Work Plan 9 ects
NETWORK
DAYTIME
TAUGHT IN ENGLISH * It is necessary to obtain approval in 15 ECTS to be choosen among the 2" cycle of the U.Porto, but they must be previously approved by the scientific committee

of the programme.




MASTER

DATA ANALYTICS

OBJECTIVES STUDENT PROFILE

=¥ In an era where data is the new currency, the Master in GENDER
Data Analytics is designed to equip students with the B Female -
advanced skills in data analysis, knowledge extraction Bvae | m%

(artificial intelligence and data analytics) and optimisation
needed to transform complex data into actionable insights

that drive strategic decisions. AGE
W 2024 56%
TARGET GROUP B 2529 20%
Students or professionals with basic knowledge of statistics .3"39—%
>40 1%

who wish to consolidate and deepen skills to:

~# Extract and analyse information from large data sets using ACADEMIC BACKGROUND

artificial intelligence, data analytics and / or optimisation

Il Management 29%
techniques, in order to provide support for informed B Exact Sciences and Engineering %
decision making; I Economy 27%

~# Develop business intelligence systems; Business Sciences e

M Healthcare & Life Sciences 4%

-+ Later pursue 3" cycle studies in areas requiring quantitative B Other 2%
analysis.
CAREER OPPORTUNITIES

~# The knowledge and techniques provided by this master’s
programme are applicable to any industry and area of activity.
Some examples are distribution, retail, telecommunications,
banking, insurance, manufacturing, transportation and health.

more information through this qrcode

NOTE: The data shown in the graphs refers to students enrolled in the 2024/2025 academic year.
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EDUNIY S
1*YEAR
1t SEMESTER 2" SEMESTER
Data Mining | 6 ects Data Mining Il 6 ects
Laboratory 6 ects Forecasting Methods and Time Series 6 ects
Data Bases and Programming 6 ects Data Analysis 6 ects
Applied Statistics 6 ects Electives 1*
Optimization 6 ects
2" YEAR
INTERNATIONAL 1t SEMESTER 1t AND 2" SEMESTERS
HOEY Seminars 6 ects Dissertation | Project | Internship 30 ects
Quantitative Case Studies 9 ects
Dissertation | Work Project | Internship Plan 9 ects
Electives 27

INTERNATIONAL
NETWORK

AFTER WORK

Students have access, under certain conditions, to the EMOS (European Master in Official Statistics)
qualification. EMOS was established by Eurostat and the European Statistical System (ESS) in 2014 with
the objectives of incorporating the subject of official statistics into the curricula in order to meet training
needs and to provide a basis for the recruitment of highly qualified statistical professionals for the ESS
and for the European System of Central Banks (ESCB).

* Itis necessary to obtain approval in 12 credits to be choosen among optional curricular units of the University of Porto at the 2™ cycle of studies, subject to previous
validation by the Scientific Committee of the programme.

TAUGHT IN ENGLISH ** |tis necessary to obtain approval in 6 credits to be choosen among optional curricular units of the University of Porto at the 2" cycle of studies, subject to previous

validation by the Scientific Committee of the programme.




PhDs

FEP’s PhDs - in Economics and in Business and Management Studies - are
research-oriented programmes, targeted at graduates who wish to obtain
advanced knowledge in the corresponding fields. The programmes are adequate
for those who want to develop distinctive capabilities in analysing complex
problems and making informed decisions in all types of organisations.

The programmes are targeted at Portuguese and international students and
are offered in English.

This study cycle includes the production of an original thesis suitable to the
field of knowledge of expertise, as well as participation in course units dedicated
to research training (doctoral programme).




PhDs

=% PhD in Business and Management Studies (taught in English)
+ PhD in Economics (taught in English)




PhD

BUSINESS AND MANAGEMENT STUDIES

OBJECTIVES STUDENT PROFILE

+ Advanced training and business and management research: The GENDER
programme provides students with the essential tools to conduct W Fermale 0%
rigorous and innovative research in business and management. o

. . B Male 50%

Through advanced coursework and seminars, students will develop
the skills necessary to address complex problems in the field.

-+ Specialisation in a specific area: The programme allows students to AGE
specialisein one of the following areas: Accounting and Management B o2 10%
Control, Finance, Marketing and Strategy, Organisation and Human [~
Resources, or Operations and Logistics. This specialisation enables Bowm | %
students to tailor their research to their specific interests and O ——

become experts in their chosen fields.

-+ International research exposure: The programme promotes student ACADEMIC BACKGROUND

participation in international research networks and encourages

. . . L. M Business Sciences 60%
them to publish their work in well-ranked academic journals.
B Management 20%
B Other 10%
TARG ET G ROU P Healthcare & Life Sciences 5%
Applicants to this programme should have strong motivation to: B Services 5%

* Join the community of researchers in Business and Management
and contribute to scientific knowledge.

-+ Participate in international conferences to present and discuss their
work.

-+ Submit their research for publication in international academic
journals.

The programme accepts candidates with a master’s degree in business
and management, economics, or related fields. Candidates who do
not satisfy this condition can still be admitted if they hold a curriculum
especially relevant attesting their capacity to perform a doctorate in a
scientific area of business and management.

more information through this qrcode

NOTE: The data shown in the graphs refers to students enrolled in the 2024/2025 academic year.




AFTER WORK

TAUGHT IN ENGLISH

Alimited number of activities
may take place during
working hours.

1" YEAR

1t SEMESTER

2" SEMESTER

COMPULSORY SUBJECTS FOR ALL AREAS

COMPULSORY SUBJECTS FOR ALL AREAS

Management Thought 6 ects Research Seminars in Management 6 ects
Data Analysis 6 ects
Research Methodology in Management 6 ects ELECTIVES 1| CHOOSE 2 FROM AREA OF SPECIALISATION
Generic Elective (choose 1 of the options) 6 ects Econometric Methods G ects
-+ Industrial and Organisational Economics Advanced Quantitative Models 6 ects
-+ Contemporary Social Perspectives Data Mining Applications 6 ects
Qualitative Methodologies 6 ects
CURRICULAR UNITS IN THE AREA OF SPECIALTY
Accounting and Management Control ELECTIVES 2 | CHOOSE 2 FROM AREA OF SPECIALISATION
Accounting and Financial Reporting 6 ects Accounting and Management Control
Finance 6 ects - Accounting and Management Control 6 ects
Corporate Finance + Non-Financial Reporting 6 ects
Marketing and Strategy 6 ects + Accounting History 6 ects
Strategy and Entrepreneurship N
: 1 Logicti Finance
Operat!ons and Rogistics 6 ects - Corporate Finance Complements 6 ects
Operations Management
A -+ Markets and Financial Institutions 6 ects
Organisation and Human Resources 6
Human Resources Management ects - Advanced Topics in Finance 6 ects
Marketing and Strategy
-+ Service and Business Marketing 6 ects
-+ Consumer Studies 6 ects
-+ Branding and Communication 6 ects
Operations and Logistics
- Warehouse and Inventory Management 6 ects
-+ Distribution Logistics 6 ects
-+ Optimization 6 ects
Organisation and Human Resources
=+ Leadership and Organisational Change 6 ects
-+ Organisational Behaviour 6 ects
-+ Management and Society 6 ects
2™ YEAR 2" TO 4™ YEAR
1t SEMESTER COMPULSORY RESEARCH WORK
COMPULSORY RESEARCH WORK Thesis 150 ects
Thesis project 30 ects




PhD

ECONOMICS

OBJECTIVES STUDENT PROFILE

~# The programme aims to provide students with advanced GENDER
training in economic theory and quantitative methods, B Female 2%
allowing a deeper understanding of the various areas of B Male 69%

specialisation of Economics and the development of
scientific research skills;

; . . AGE

# The structure of the programme is designed to ensure
that the approved theses contribute to the advancement W02  m%
of scientific knowledge in the student’s area of Moz  a%
3039 54%

specialisation;

~# The programme encourages the submission of research

results for publication in accredited scientific journals. ACADEMIC BACKGROUND

M Economy 46%
TARG ET GROUP M Business Sciences 3%
. . . . Exact Sci d Engi i 8%

In general, candidates should have academic qualifications B Eract Sciences and Engincering
.. . . Healthcare & Life Sciences 8%
that allow the acquisition of knowledge in Economics and the - o 5
ther 7%

motivation to apply that knowledge, together with analytical
and quantitative tools, to scientific research in Economics.

~# Holders of a master’s degree (or with an equivalent
qualification from a foreign country);

* Holders of a bachelor’s degree (or with equivalent
qualification from a foreign country), if the curriculum
shows solid competencies for the pursuit of the PhD
programme.

more information through this qrcode

NOTE: The data shown in the graphs refers to students enrolled in the 2024/2025 academic year.




1*YEAR

1t SEMESTER

2" SEMESTER

DAYTIME

TAUGHT IN ENGLISH

Book of the 25" anniversary
of the PhD in Economics

Mathematical Economics 6 ects Microeconomics |l 7.5 ects
Microeconomics | g ects Macroeconomics |1 4 ects
Econometrics | g ects Computational Economics 7.5 ects
Macroeconomics | 6 ects Econometrics |l 3.5 ects
2" YEAR

1t SEMESTER 2" SEMESTER

History of Economic Thought 6 ects Thesis Project 30 ects
Advanced Economic Analysis 6 ects

Advanced Topics in Economics | 6 ects

Advanced Topics in Economics Il 6 ects

Seminar 6 ects

3 AND 4™ YEARS

Thesis 120 ects




o—o BUS

The following buses circulate at FEP1 and FEP2 bus
stops of Sociedade de Transportes Colectivos do Porto
(STCP):

=¥ 204 | Hospital de S. Jodo — Foz;

=% 300 | Circular Hospital S. Jodo — Aliados;

~% 301 | Circular Hospital S. Jodo — Sd da Bandeira;

~# 803 | Boavista — Rio Tinto.

TRAIN

I(Ed

The main train stations in Porto are Porto Sdo Bento

and Porto Campanha.

The easiest and fastest way to reach FEP from these

stations is by metro:

~+ Porto S3o Bento Station | line D (yellow) and follow
the indications given in Metro;

* Porto Campanha Station | lines A (blue), B (red), C
(green), E (purple) or F (orange), change at Trindade
station to line D (yellow) and follow the indications
given in Metro.




o=
== METRO PLANE

The yellow metro line (line D) has the following stops The international airport of Porto is the Francisco S&
near FEP: Carneiro Airport.
-~ Polo Universitdrio | approximately 5 minutes walking ~ The most convenient and fastest way to reach FEP from
distance; the airport by public transportis by metro, line’ E (purple).
+ |PO | approximately 15 minutes walking distance. You should then change at Trindade station toline D

(yellow) and follow the indications provided in-Metro.

=T CAR, MOTORBIKE OR BICYCLE

The best way tofind FEP is to follow the signs to Paranhos and/or S. Jodo Hospital.

At FEP there are two entrances with access, if authorised, to the following car parks:
# Main Building | Rua Dr. Roberto Frias;

~% Post-Graduate Building | Rua Actor Ferreira da Silva.

CONTACTS

SCHOOL OF ECONOMICS AND MANAGEMENT

OF THE UNIVERSITY OF PORTO +351 225 571 100
Rua Dr. Roberto Frias; s/n gmc@fep.up.pt

4200-464 - Porto, Portugal www.fep.up.pt




"AN AFFORDABLE COST
OF LIVING, HOSPITABLE

PEOPLE AND THE QUALITY
OF EDUCATION




PORTO

A city that combines the modern and the traditional,
Porto is a great place to study and to live. The city has a
vast transport network, making it easy to travel within
and outside the city. It combines culture, leisure, teaching
and research with a pleasant climate, excellent
gastronomy and a very welcoming population.

The attractiveness of the city of Porto has been highlighted
internationally. After being voted Europe’s Best Urban
Getaway Destination in 2023, Invicta was once again
recognised by the “Oscars of Tourism” as “Europe’s
Leading Seaside Metropolitan Destination 2024", proving
its plurality.

<&

Welcoming and Integration

The city of Porto is renowned for its hospitality — as is
our University. At FEP and at University of Porto, we
welcome our national and international students with
open arms.

The University provides several support services,
both centrally and locally (at each school), which
respond immediately to student needs (housing,
practical information about campuses and the
institution, academic life, etc.).

These services work together with the Academic
Support structures, providing support tailored to the
individual needs of each student. Students can receive
assistance and guidance in a wide variety of areas at
any point of their academic life.




FEP PROGRAMMES

BACHELORS

# Bachelor in Business Administration (taught in Portuguese)
~# Bachelor in Economics (taught in Portuguese)

MASTERS

PRE-EXPERIENCE MASTERS

# Master in Economics (taught in English)
~# Master in Economics of Business and Strategy (taught in English)
~# Master in Finance (taught in English)

# Master in Management (taught in English)

SPECIALISATION MASTERS
* Master in Accounting and Management Control (taught in Portuguese)
~# Master in Data Analytics (taught in English)
~# Master in Economics and Business Administration (taught in Portuguese)
# Master in Environmental Economics and Management (taught in Portuguese)
# Master in Finance and Taxation (taught in Portuguese)
~ Master in Health Care Economics and Management (taught in Portuguese)
# Master in Human Resources Management (taught in Portuguese)
~# Master in Innovation Economics and Management (taught in Portuguese)
~# Master in International Business (taught in Portuguese)
# Master in Marketing (taught in Portuguese)
* Master in Sales Management (taught in Portuguese)
# Master in Services Management (taught in Portuguese)

PhDs

# PhD in Business and Management Studies (taught in English)
# PhD in Economics (taught in English)
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